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The following is our Transparency Report as participants in the Journalism Trust Initiative (JTI). It is automatically
generated and based on a questionnaire provided by the JTI. The answers you see here have been given by us to our best
knowledge. They have NOT been reviewed or independently audited by a third party yet. JTl is a normative, machine-readable
and certifiable list of criteria for trustworthy journalism, which was initiated by Reporters Without Borders (RSF) and published
by the European Committee for Standardization (CEN) in December 2019. The publication of the original CEN Workshop
agreement no. 17493 can be accessed here. More information on the JTI can be found here online.

https://www.jti-app.com/report/MOA1pPRpQXxjIrW.
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Media Outlet Hromadske Radio

Legal Entity J t
Date of first publication 8/15/23
Date of Latest Change 9/19/24

Journalism
Trust Initiative

1. BASIC REQUIREMENIS.ON.MEDIA'S IDENTITY

1.1 LEGAL ENTITY NAME

The Media Outlet, as Conforming Entity, shall provide the name designating the Legal Entity or entities under which it is
conducting business. In some cases, this will be the company or public entity (branch of government, parliament, legally
authorised state institution, etc.) that has ultimate legal ownership of the Media Outlet. This usually is the body that would
be held liable in a court case. It is the body that enters into transactions such as paying employees and suppliers or
receiving funds from readers, viewers, customers, advertisers and other sources of funding.

What is the Legal Entity Name?
O “I'pomaacbke pagio”

1.2 CONTACT DETAILS AND IDENTIFIERS

The contact details that shall be provided are the postal address and both a general telephone number and email address
for the Legal Entity or entities designated in clause 1.1 “Legal Entity Name”, as well as existing identifiers. Clarification: This
should be the contact details for the Legal Entity. Elsewhere in this document, means of contact for reader, viewer or
listener enquiries, editorial input and other purposes are required.

What is the postal address for the Legal Entity?

Bynuus NonociiBcbka, 6yanHok 7, kopnyc 1

03039 Kuis

What is the general telephone number for the Legal Entity?
+380674628040

What is the email address for the Legal Entity?
office@hromadske.radio

Is the Legal Entity required to have a Tax ID, a Registration ID, a DUNS number and/or other
identifiers?
Yes

What are these IDs for the Legal Entity?
Koa €PT10Y - 33408627

Are there any other governmental or other identifiers that a certification body could use to verify the
identity of the Legal Entity?

Yes

What are those identifiers?
DUNS
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1.3 DESCRIPTION OF MEDIA OUTLET

The Conforming Entity shall list all brand names, titles, publication names, etc. under which its Content is published,
broadcast, printed or otherwise disseminated to the public or customers. These will be known for this document and this
process collectively as the Media Outlet. It is that Media Outlet that will conform with this Journalism Trust Initiative
Standard. This is the Conforming Entity. These include all names used on website URLs and on social media accounts, etc.

What Brand Name(s), titles, publication names, etc. do you use to publish Content?

"pomagckbke pagio
Hromadske Radio

1.4 DISTRIBUTION CHANNELS AND URLS

The Media Outlet shall list all URLs on which it publishes. If broadcast or audiovisual, the Media Outlet shall list all
terrestrial frequencies, satellite, cable, streaming and other platforms on which it is distributed.

Does the Media Outlet publish on any URLs?
Yes

8.a On what URLs do you publish?
https://hromadske.radio/

Does the Media Outlet publish any content on any social media?
Yes

9.a What are the social media URLs, handles, addresses or names that you use to publish?

https://www.facebook.com/hromadske.radio/
https://x.com/hromadskeradio
https://x.com/HromRadio_eng
https://www.youtube.com/user/Hromadskeradio
https://www.youtube.com/@podcasts_hromadskeradio
https://www.youtube.com/@ukraine_calling
https://www.instagram.com/hromadske_radio

Does the Media Outlet publish any content by broadcasting and/or streaming?
Yes

10.a What are the terrestrial frequencies, channels, satellite identifiers, other platforms or
applications that you use to publish?
Yactotn B ®PM-gianasoHi Ta iHTEPHET NOTOKM
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1.5 SAFETY CONCERNS

The Media Outlet shall at all times keep the safety (including digital safety and cybersecurity) of staff, contributors and
owners as a primary concern. If full transparency of contact details or other information might endanger individuals, the
Media Outlet shall describe what it can about the legitimate reasons for a lack of disclosure or use of pseudonyms for that
purpose. Safety concerns shall not be misused to refrain from disclosure.

Do the Media Outlet's Editorial Guidelines state that the safety of all journalists shall be treated as a
primary concern?
Yes

If you want to publish additional information, please provide it here.

MuTtaHHa 6e3nekn BHeceHe y "ETn4HMI kogekc" Tpomaacbkoro pagio, e poduTbCst HAaronoc Ha 34o0poBoMY i 6esnevHomy
poboyoMy cepedoBULL, a TAKOX HA NepUNyCTUMOCTiI AUCKPUMIHALLT, HEHABWCTi, HACUNbCTBA, TOLLO.

Mwu nocTinHO roBopuMO Npo 6e3neky Hawoi komaHau. Mpo ue HaronowyeTbCa Ha Hapadax, Y NPUBaTHOMY CiNIKyBaHHi Ta y
BHYTPILWHIX iHCTPYKUiax. [Insg Hac 6e3neka koner - nepLuoveprosa Typ6oTa. [po ue naeTbes, Hanpuknaa, B iHCTPYKUIT, SK AiaTn
y BUNaaKy Haa3BU4YanHoi cutyadii. [JokyMeHT NoYMHAETbCs came 3i CriB, Lo 6e3neka - e HanrosioBHille A5s KOMaHau.
https://docs.google.com/document/d/18wao2HyQCChApFOwQnbmVdJAG8SsI_f4rYLXkStgmns/edit . Takox, o6 NUTaHHSA
6e3nekn Byno we GinbLle niaceivyeHe y Hawwin poboTi, Hapasi y cniBnpaui i3 KoMicieto )xypHanicTCbKoi eTuku, Mu - y npoLeci
po3pobku "besnekoBoro kogekcy 'pomaacekoro pagio”. BiH Oyae onpuntogHeHun i BkntovaTume B cebe BCi BHYTPILLHI NpaBuna
Ta IHCTPYKLUIT LLoA0 NopsaaKy pearyBaHHA Ha Ti um iHLWi HebBeanekn. 3okpema, BiH CTOCYyBaTUMETLCHA Hebe3nek BOEHHOIo CTaHy,
npasun 6e3neky Npu poboTi y rapsumx TOUKax, pearyBaHHA KOMaHaM Ta 3axXUCTy Yy BUNaaKy Hanagis 4m nepecnigyBaHHs, sK Yy
peanbHOMY XUTTi, TaK i NepecnigyBaHHsi OHaNH.

Takox Npomagcbke pagio - y npoueci BHECEHHS 3MiH y Hall pefakuiiH1MI CTaTyT. |13 nocunaHHaM Ha NpuiHaTUn "besnekoBunii
kogekc" 6yae poaaHo nyHkT "Beaneka komaHam pomaacskoro pagio”.

Are there any reasons that the Media Outlet has for withholding information on any of the questions
as part of this JTI Standard process?

No

What are the reasons?
Unanswered

1.6 LOCATION

The Media Outlet shall provide the physical address of the headquarters of the legal entity referred to above in 1.1 Legal
Entity Name. Clarification: This is necessary in cases where the address listed in the Contact Details clause (1.2) does not
specify a physical location, or where the location designated by the contact details referred to in 1.2 is not the same location
as the headquarters. Clause 1.5, Safety Concerns, may be applied.

Is the physical address of the Legal Entity different from the postal address according to question
no. 2?

Yes

What is the physical address of the Legal Entity?
Unanswered

Do you have a safety-related reason for not providing it?
No
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1.7 FOUNDING DATE

The founding date of the Legal Entity referred to in clause 1.1 “Legal Entity Name” shall be specified. If the Media Outlet
designated in clause 1.3 “Media Outlet” has a different founding date, the history of former legal entities and their founding
dates shall be listed.

What is the founding date of the Legal Entity?
notnin/2005

If you want to publish additional information on the founding history, please provide it here.
Unanswered

Is the founding date of the Media Outlet (as in clause 1.3. question no. 7) different from that of the
Legal Entity (as in clause 1.1. question no. 1)?

Yes

Provide a history of previous/former Legal Entities and their founding dates.

3 2003 no 2005 pik npautoano nepue MO Npomagcbke pagio, WO NPUNNHKITO CBOE icHyBaHHSA y 2005 poui. YacTuHy noro
ManHa 6yno nepegaHo HoBoMy 'poMaacbkoMy pagio.

pomagckbke pagio B CbOrogHilLHbOMY 1oro Burnsai 6yno cteopeHo y 2013 poui.

Page 6 /43




Media Outlet Hromadske Radio Journalism

G
Ly

Legal Entity Trust Initiative
Date of first publication 8/15/23
Date of Latest Change 9/19/24

2. ERITORIAL.MISSION

2.1 EDITORIAL MISSION STATEMENT

The Media Outlet shall disclose its editorial mission statement which shall be consistent with the fundamental ethical
principles of trustworthy journalism, and, as described in the Preamble, should incorporate principles of: ethical practice,
good governance, self-regulation and Engagement with the public. A Media Outlet shall set out how it proposes to uphold
these journalism principles through its Editorial Guidelines and processes which shall include arrangements in relation to
internal accountability and of appropriate external accountability (see clauses 9 — 15). Best practice is to have these
arrangements codified and made available publicly.

Does your Media Outlet have an editorial mission statement, or stated set of principles or editorial
values?

Yes

Provide that statement here.

LLlogHa My nogaemo oCTaHHi M HaMBaXNMBILLI HOBMHM Ta aHani3 NOTOYHUX NoAin, MaTepianu HenpodinbLTPOBaHi Yepes
iHTepecu Bnagwn, 6isHecMeHiB 4u noniTukie. My npawtoeMo 3apaam CTanoro po3BUTKY CycninbcTBa. [1ns Hac XXypHanicTika —
OAVH i3 3ac0biB PO3BUTKY AEMOKPATUYHOIO CyCNinbCTBA.

Is that statement posted online?
Yes

What is the URL where it is published?
https://hromadske.radio/about
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Media Outlet Hromadske Radio

. 't' = Journalism
Legal Entity J I = Trust Initiative
Date of first publication 8/15/23
Date of Latest Change 9/19/24

3. PUBLIC.SERVICE.MEDIA

3.1 PUBLIC SERVICE MEDIA MISSION, GOVERNANCE AND INDEPENDENCE

The Media Outlet shall describe its public service mission and the legal instrument on which it is based. It shall describe its
governance structure, including the role of all relevant governance bodies or organisations (for example, regulator,
supervisory board, government/parliament role). It shall state how its financial income is generated and what proportion of
its financial resources are totally or partially provided by public funds. It shall state if both external and internal governance
measures guarantee its editorial independence.

Is the Media Outlet a Public Service Media?
No
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Media Outlet Hromadske Radio = = & Journalism
Legal Entity Jtl = Trust Initiative
Date of first publication 8/15/23

Date of Latest Change 9/19/24

4. DISCLOSURE.OE.ILYRPE.OF OWNERSHIP

4.1 PRIVATELY HELD

The Media Outlet shall declare its legal status clarifying what type of company it is registered as. For example, if it is a
limited or incorporated company. It should use the legal definition used in its country of registration and provide the relevant
registration information.

Is the Media Outlet or the Legal Entity privately owned?
No

4.2 STATE OR PUBLICLY OWNED

The Media Outlet shall state clearly if it is fully or partly owned by the government, a state institution, or other public body,
providing information on the specific department, entity, or body that exercises that ownership and its relationship with the
government.

Is the Media Outlet or the Legal Entity owned by the state, a unit of the government or any other
public entity?
No

4.3 PUBLICLY TRADED COMPANY

The Media Outlet shall indicate if it is a publicly traded company and where it is legally registered and where its shares are
traded. The company shall also provide its share name and indicate what proportion of its ownership is publicly traded.

Is the Media Outlet or the Legal Entity publicly traded?
No

4.4 OTHER

If the ownership of the Media Outlet is different from the above, for example if the organisation is a co-operative or member-
owned, the Media Outlet shall indicate its form of ownership and provide links to local legal definitions of the type of
ownership. If the ownership of the Media Outlet is made up of a combination of the above types of ownership, then it shall
provide a breakdown of the ownership indicating clearly which share is which ownership type.

Is the ownership of the Media Outlet or the Legal Entity different from the three previous clauses in
this section? For example, is it a co-operative or member-owned?
Yes
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Media Outlet Hromadske Radio = = & Journalism
Legal Entity Jtl = Trust Initiative
Date of first publication 8/15/23
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5. REQUIREMENIS.ON.OWNERS’ IDENTITY
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5.1 NAMES OF OWNERS AND BOARD MEMBERS

The names of direct, indirect, controlling or beneficial owners shall be disclosed. If any of these is also the beneficial owner
of another company, the name and main activities of that company shall be clearly stated. The business sectors in which
these other companies are operating shall also be indicated. The names of the members of supervisory structures, like the
board, shall also be disclosed. If any of these persons is an active member of a political party or movement, holder of an
elected office, or a candidate to a political election, the name of that party or movement shall be clearly stated.

What are the names of all direct, indirect or beneficial owners?
Unenn O "Mpomaackbke Pagio”

KypmaHoBa TeTsaHa
JlykepeHko Knpurno
depopiB (TpowuHcbka) TeTaHa
Baranika AHacTacis
AnekceeHko AHacTacis (AHa Mope)
€pmonaeBa BikTopis
Kynukos AHOpin

TposH BaneHTnHa
Ky3sbmeHko €nvsaseTta
KoHgpaTeHko lpuHa
CeopoBcbka OneHa
I3apvk AHapin
ByTtkeBny Makcum
OHuceHko Irop

CwmisH Omuntpo
Cromnnoscbkuii AMUTpO
Pebpuk OneHa

Bbypaa Biona
CrtaHkeBu4 Mupocnasa
BpsHcbka Pycnana
Mauynbcbka Jlina
Coranui HOnis
Bnagwncnas BepryH
CawmnaH IpunHa

Are the names of the owners in the previous question available online?
Yes

What is the URL that contains the names of the owners, or, if not available online, please indicate
where that information can be obtained?

https://static.hromadske.radio/2023/03/struktura-vlasnosti-HR-za-2023-rik.pdf

What are the names of the members of supervisory boards?
IpnHa Cepoga, Irop KotensHeub, TeTsHa lNMedoHuunk, Jlapuca OeHnceHko, MapTta [u4yok

Are the names of the members of the supervisory board members in the previous question available
online?
Yes

What is the URL of the page that contains the names of the people in the previous question?
Unanswered

Are the listed owners also founders or owners of other companies?
No

Are any of the owners active members of a political party or movement or candidates in a political
election or current office holders?

No
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5.2 CONTACT DETAILS OF DIRECT AND INDIRECT OWNERS

The contact details of direct and indirect owners shall be disclosed, preferably online, along with the contact details of the
members of the board of directors.

What is the contact information for all direct and indirect owners?

YnoBHoBaxeHi ocobu
KypmaHoBa TeTsaHa
khurmanova@gmail.com
JlykepeHko Knpurno
loukerenko@hotmail.com

Is the contact information in the previous question available online?
Yes

What is the URL with the contact information from the previous question?
https://youcontrol.com.ua/catalog/company_details/33408627/

What is the contact information for the members of the board of directors?

"onosa npasniHHA
TeTtana KypmaHoBa
khurmanova@gmail.com

MpaeniHHs
TeTtana ®epopis (TpoLLMHCbKa)
tanya.fedoriv@gmail.com

AHacTacist AnekceeHko (AHa Mope)
nastikkaplan@gmail.com

AHacTacia baranika
asunsion88@ukr.net

Is the contact information in the previous question available online?
Yes

What is the URL with the contact information from the previous question?
https://hromadske.radio/team

5.3 NAMES OF SHAREHOLDERS

The names of direct and beneficial majority or controlling shareholders shall be disclosed. If the shareholder is a company,
the name and main activities of that company shall be clearly stated. The business sector in which this company is
operating shall also be indicated.

What are the names of the direct, majority or controlling shareholders? (If shareholders are
companies, list the main activity and business sector of that company along with the name.)

Hemae akuioHepiB

If you want to publish additional information, please provide it here.
Unanswered

5.4 PERCENTAGE OF SHAREHOLDINGS

The percentage of the controlling shareholdings should be disclosed, regardless of the percentage.

List the shareholders and the percentage of the holdings.

If you want to publish additional information, please provide it here.
Unanswered
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5.5 EXCEPTION FOR MEMBER-OWNED MEDIA OUTLETS

The names and contact information for all owners is not required to be disclosed, but it is required for the leadership, e. g.
the Board of Directors according to clauses 5.1 and 5.2.

Is the Media Outlet member-owned?

Yes

List the names and contact information for the Board of Directors or whatever form of leadership the

Media Outlet has.

"onosa npasniHHA
TeTtaHa KypmaHoBa
khurmanova@gmail.com

MpasniHHsA
TeTaHa Pepgopi (TpowmHcbka)
tanya.fedoriv@gmail.com

AHacTtacis AnekceeHko (AHa Mope)
nastikkaplan@gmail.com

AHacrTacisa baranika
asunsion88@ukr.net

YnoBHOBaxeHi ocobun
KypmaHosa TeTaHa
khurmanova@gmail.com
IlykepeHko Kupuno
loukerenko@hotmail.com

If you want to publish additional information, please provide it here.

Unanswered
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Media Outlet Hromadske Radio jti = Journalism

Legal Entity = Trust Initiative
Date of first publication 8/15/23
Date of Latest Change 9/19/24

6. DISCLOSURE OF IDENTITY OF THE MANAGEMENT TEAM
AND.ITS.LOCATION

6.1 MANAGEMENT DIRECTORY

Chief executive officer, managing director, directors, all the people holding responsibility in the company shall clearly be
identified. Their name, position and professional contact details shall be disclosed.

What are the names, positions, and contact details of all members of management for the Media
Outlet?

Kupuno JlykepeHko
BukoHasuni gupektop MO "lMpomagcebke pagio”
loukerenko@hotmail.com

TeTtaHa KypmaHoBa
MporpamHa anpekTopka "poMaacbkoro pagio, ronoea npaeniHHa MO "Mpomaackke pagio”
khurmanova@gmail.com

BikTopis EpmonaeBa
"onosHa pefakTopka Mpomaackkoro pagio
yermolayeva.vika@gmail.com

PycnaHa BpsiHcbka (KpaByeHko)
3acTynHUUS ronoBHOI PefaKkTOPKK, peakTopka OHS Ha pagio
ruslana.journalist@gmail.com

OneHa Pebpuk
BunyckoBa pefakTtopka canty
lenarebrik13@gmail.com

AHacTacis AnekceeHko (AHa Mope)
BukoHaB4a npoarocepka
pr.hromadskeradio@gmail.com

If you want to publish additional information, please provide it here.
Unanswered
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6.2 LOCATION OF BRANCHES AND OFFICES

address, a contact phone number and email address.

The location of the headquarters, main branches and offices of the Media Outlet shall be disclosed, including the full

What is the physical address, phone number and email address of the headquarters of the Media

Outlet?

Kupuno JlykepeHko
Bukonasuni gupektop MO "Npomaackke pagio”
loukerenko@hotmail.com

Tetana KypmaHoBa

MporpamHa anpektopka ["poMaacbkoro pagio, ronosa npaeniHHa O "Mpomagckke pagio”

khurmanova@gmail.com

BikTopis €EpmonaeBa
["lonoBHa pegakTopka 'pomaacbKoro pagio
yermolayeva.vika@gmail.com

PycnaHna BpsiHcbka (KpaByeHko)
3acTynHuUS ronoBHOI pefaKkTopKy, pegakTopka OHSA Ha pagio
ruslana.journalist@gmail.com

OneHa Pebpuk
BunyckoBa pegaktopka canty
lenarebrik13@gmail.com

AHacTacisa AnekceeHko (AHa Mope)
BukoHaB4a npopgtocepka
pr.hromadskeradio@gmail.com

Does the Media Outlet have other main branches and offices?
No

Do you have a safety-related reason for not providing it?
No
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Legal Entity = Trust Initiative
Date of first publication 8/15/23
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7. DISCLOSURE OE.EDITORIAL.CONTACT DETAILS

7.1 SOCIAL MEDIA

The Media Outlet shall provide the contact details of the professional social media accounts of those responsible for
interacting with and responding to public queries about the organisation’s editorial content. This can be management,
senior editorial staff, the ombudsperson, readers editor or equivalent.

Does the Media Outlet have social media accounts for the public to use to make queries or respond
to Content?

Yes

What are the URLs or other identification of all social media accounts used by members of the public
to contact the Media Outlet?

https://www.facebook.com/hromadske.radio/
https://x.com/hromadskeradio
https://x.com/HromRadio_eng
https://www.youtube.com/user/Hromadskeradio
https://www.youtube.com/@podcasts_hromadskeradio
https://www.youtube.com/@ukraine_calling
https://www.instagram.com/hromadske_radio

7.2 NEWSROOM CONTACT DETAILS

The Media Outlet shall provide public contact details that will facilitate communication with the newsroom(s). The editorial
staff, when informed of the public's queries, should be able to communicate back to the public.

Does the Media Outlet have a person responsible for dealing with communication from the public
regarding the Content?

Yes

Is the method for contacting that person or others at the Media Outlet clearly visible to the public?
Yes

In what ways does the staff of the Media Outlet responsible for the Content communicate back to the
public results of queries, concerns, etc.?

Mwu oronoLyemo HoMmepu TenedoHiB AN 3B’A3Ky 3 HaMu edipi, BignoBigaemMo Ha eMennn, agpecu € Ha HawoMmy CauTi,
BignoBigaemo ocobuctum Bignosigsamu B coumMepexax. KomyHikyemo 3i criyxadyamu nig yac npsmux eTtepis y Banibepi (Homep
OronoLLYTb Beayui)
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7.3 CUSTOMER SERVICE CONTACT DETAILS

The Media Outlet shall provide all available contact details: telephone numbers, email addresses, and correspondence
address of its customer service. If the organisation does not have a department, a contact should be provided for readers or
other stakeholders to be able to get in touch with the Media Outlet.

Does the Media Outlet have a department or a single person who is responsible for customer
service?
Yes

What are the contact details, including telephone numbers, email addresses, correspondence
addresses, for customer service or the equivalent within the Media Outlet?

PeknamHun Bigain Mpomagcekoro pagio.
KepisHuus Bigainy TetaHa bynaHuesa:

t.korniiets@gmail.com
067 945 07 83

KomepuinHa meHeaxepka MNoniHa LynbxeHko:

shulzhenko.polly@gmail.com
095 608 79 11

KpeatumBHa konipantepka CHixxaHa BoBkyH

bovkunsnizhana@ukr.net
066 790 98 68

Ina pepakuii (npec-penian, HoBnHM) newshradio@gmail.com

Ona odicy office@hromadske.radio

*kk

OHoBneHo: Takox y [poMaacbKoro pagio € 3akpuTuiA YaT 3i CNiflbHOTOK — Lie YHiKanbHa MOXMBICTb NPAMOI KOMYHiKaLii 3
pepakuieto. B yati nepebyBatoTb rorioBHa pegakTtopka, BUKOHaBYa NpOAKCcepKa, Kiflbka peAakTopokK Pi3HMX HaMpsIMKIB Ta
BeAy4qux. [MaTpoHn MarTb MOXIMBICTb 3BEPHYTUCS 3 MPONO3ULIEID TEMN — | SKLLO BOHA BiAMNOBIiAA€ HALLMM LHHOCTAM Ta
penakuinHomMy 3anuTy, TO MU it 000B’AI3KOBO Bi3bMeMO. TakoX 3BEPHYTUCA 0 pedaKLil 3 3ayBaXEHHSIM UM BUNPaBIIEHHAM. |
iXHi 3anuTn po3rnsgae komaHga abo PepakuiiHa paga, 3anexHo Big ceprio3HoCTi 3anuta. AGO NaTpoHM MOXYTb MOMNPOCUTU
YTOYHUTU YM NONPOCUTUN JOOATKOBY iHCpOpMaLiito LWoJo TOro, WO Yynuv B eTepi.
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Legal Entity J ] = Trust Initiative
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Date of Latest Change 9/19/24

. DISCL RE OF REVENUE RCES AND DATA
COLLECTION

8.1 SOURCES OF REVENUE

The Media Outlet shall disclose a list of its sources of revenue, ranked from largest to smallest. These may include
subscriptions, advertising, major donors and donations, subsidies, fees, sales, memberships, sponsorships, events, etc.
Organisations obliged to publish or make public their financial information shall provide a reference to the source where the
data is accessible. The Media Outlet may disclose its revenue and/or the categories of its sources of revenue, including the
respective ratios. A Media Outlet owned by the state or the government, or financed with public money, shall disclose the
nature of its source(s) of revenue: license fees, government budget, partnerships, public subscriptions, grants, commercial
advertising, or other. Where a media entity deems itself precluded from disclosure of information due to safety and security
concerns as outlined in the Terms and Definitions section, these shall be explained.

What are the categories of sources of revenue for the Media Outlet, ranked from largest to smallest?
These may include subscriptions, advertising, major donors, donations, subsidies, fees, sales,
memberships, sponsorships, events, etc.

OoHopu
Peknama
HapaHHs nocnyr
MoxepTBMn

Is the Media Outlet required to make financial disclosures?
No

What is the revenue of the Media Outlet?
HenpnbyTkoBa opraHisauis

What is the ratio of the categories of revenue sources (as in question no. 46)?

HoHopw - npnbnuaHo 80%
Peknama - npn6nusHo 9,5%
HapaHHs - nocnyr npnbnusHo 9,5%
MoxepTBu - npnbnunsHo 1%

Is there any reason for safety and security that you have given incomplete data in this section?
No
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8.2 DATA COLLECTION DISCLOSURE

Where a Media Outlet processes personal data from its audiences, on its own or by engaging with third parties, that shall
be disclosed. The Media Outlet shall describe what personal data is processed, by which methods and for what purpose.

Does your Media Outlet process any personal information from online visitors on its own or with
third parties?
Yes

What information is processed?

Npomapckke Pagio 36upae gaHi npo ctatucTuky BiasigyBaHHst CanTy. Mpu BigBigyBaHHI CanTy gikcyloTbCsi BCi BXOAM A0
cuctemun. BigomocTi MOXyTb MicTUTK iHdOopMaLito Npo 3'egHaHHSA, Tpadik, 6pay3ep KopucTyBaya, a Takox Npo Aarty, vac,
TpuBanicte poboTn B Mepexi IHTepHET Ta 3HaxO4XeHHs Ha CanTi.

'pomaackke Pagio He 36Mpae nepcoHanbHi AaHi, WO po3KpUBaOTb PACOBY UM €THIYHY MPUHANEXHICTb, MOMITUYHI
nepeKkoHaHHs1, PenirinHi Ym ginocodcbki BipyBaHHS, UM YNEHCTBO B NPOMECIMHNX CMiNkax, reHeTUYHI AaHi, 6ioMeTpuyHi AaHi 3
MeTOI eAMHOI iaeHTUdIKaLil pisnyHOi ocobu, AaHi CTOCOBHO CTaHy 3[40pPOB’A UM AaHi Npo cTaTteBe XUTTA disu4HOi ocobu un ii
CeKcyanbHOI opieHTaujl.

What is the purpose for gathering that information?

MepcoHanbHi faHi KopucTyBaya BMKOPUCTOBYIOTLCA B Linax 3abesneyeHHs poboTu Ta HagaHHsA cepsicie Canty, 0OMiHy
iHbopmaLieto/HoBMHaMK, BIGHOCUH y cdoepi peknamum Ta KOMyHikawii.

By what methods is the information processed?

O6pobka i 36epiraHHa HagaHUX NepPCcoHanbHUX OAHUX 3A4INCHIOETLCA B AaTa-LeHTpax, Ae po3MillyeTbes obnagHaHHs, Lo
3abesnevye yHKUiOHYBaHHA cepBiciB CanTy. HagaHi nepcoHanbHi AaHi 06pobnsoTbes | MoXyTb 36epiratuch B 6asi
nepcoHanbHUX OaHUX Yn okpemin Tabnuui 6a3m gaHnx Canty. Micue 36epiraHHa Ta 06pobkM NepcoHaNbHUX OAHUX
3HaxoanTbCs 3a agpecoto: Ykpaida, 01001, m. Kuis, Byn. Xpewiatuk, 26.

MepcoHanbHi gaHi 3bepiraloTbCst TEPMIHOM He BinbLue, HixX Lie HeobXigHO BiANOBIQHO Winewn ix 0Opobku.
Mpomapckke Pagio He 34iicHIOE nepedady nepcoHanbHUX 4aHUX kopucTyBadie CanTy TpeTiM CTOpOHaM, KpiM BUNaakis, Konv

Taka nepegada € BUMOrow 3aKOHO4ABCTBA, Ha NPOoXaHHs cyb'ekTa nepcoHanbHUMX AaHnx abo B iHLLMX BUMAOKaX, BUKNageHUX B
uin MNonitnu,.
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9. ACCOUNTABILITY.EOR.JOURNALISM PRINCIPLES

9.1 EDITORIAL GUIDELINES

A Media Outlet shall produce a set of Editorial Guidelines or adhere to an external set of guidelines (for example the Model
Editorial Guidelines provided as a reference document to this Standard), to which its journalistic operations comply. They
should govern meaningful principles of journalistic content, dissemination and conduct. These guidelines, and the identity of
the person or group of persons with ultimate responsibility for them within its organisation, shall be made available to the
public in a readily accessible and understandable form. Best practice is to have these guidelines available publicly rather
than on request.

Does your Media Outlet have a set of guidelines, or adhere to an external set of guidelines, for
journalistic content, distribution and conduct to which its journalistic operations comply?
Yes

Are they made available to the public in a readily accessible form?
Yes

What is the URL?
https://static.hnromadske.radio/2024/08/Redstatut-zi-zminamy-lypen-2024.pdf

Is there a person or a group of persons responsible for these guidelines clearly identified?
Yes

Is that identification visible on the page with the guidelines?
Yes

If you want to publish additional information, please provide it here.
Unanswered

9.2 PURPOSE OF GUIDELINES

A Media Outlet shall ensure that these Editorial Guidelines set clear expectations of the behaviour it requires from its own
staff, its contractors and from all other contributors to its editorial content. It should also set out the structure of responsibility
within the organisation, making sure it is clear who is accountable for each stage of the process that leads to publication.

Do the guidelines referred to in the section on Editorial Guidelines set clear expectations for the
behaviour for all the contributors, including editorial staff (journalists, editors) and all other
contributors?

Yes

If you want to publish additional information, please provide it here.
Unanswered

Do the guidelines referred to in the section on Editorial Guidelines make clear the structure of
editorial responsibility for each stage of the publication process within the organisation?
Yes

If you want to publish additional information, please provide it here.
Unanswered
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9.3 GUIDELINES AND JOURNALISM PRINCIPLES

A Media Outlet shall ensure that these Editorial Guidelines embody the core ethical principles of journalism. The Editorial
Guidelines may impose specific requirements in addition to these core ethical principles; but any additional requirements
shall not compromise these core ethical principles as described in the Preamble of this document.

Do your Editorial Guidelines include requirements for Accuracy (as prescribed in the Preamble) in
your output?
Yes

What is the URL?
https://static.nromadske.radio/2024/08/Redstatut-zi-zminamy-lypen-2024.pdf

Do they include requirements for Independence (as prescribed in the Preamble) of editorial decision
making?
Yes

What is the URL?
https://static.hnromadske.radio/2024/08/Redstatut-zi-zminamy-lypen-2024.pdf

Do they include requirements of Fairness (as prescribed in the Preamble) in the practice of
journalism?
Yes

What is the URL?
https://static.nromadske.radio/2024/08/Redstatut-zi-zminamy-lypen-2024.pdf

Do they include requirements for Accountability (as prescribed in the Preamble) in the practice of its
journalism?
Yes

What is the URL?
https://static.hromadske.radio/2024/08/Redstatut-zi-zminamy-lypen-2024.pdf
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9.4 CONFLICTS OF INTEREST

Editorial Guidelines shall ensure that there are no conflicts of interests — real, potential or perceived — damaging the
integrity of the story or the editorial independence of those working on it. They should have guidance on how to deal with
conflicts related to political, business and personal interests. Editorial structures should protect the journalism from any
undue influence by the Media Outlet’s executive management or ownership authorities outside the formal editorial process
and from any external interests, commercial, social or political.

Do your Editorial Guidelines include protections against real, potential, or perceived conflicts of
interest?
Yes

If you want to publish additional information, please provide it here.
OHoBREHHS:

4 nunHa 2024 poky 3aranbHi 36opu MO "MpomMaackke pagio” oHoBunu PepakuiviHui ctatyT. 3okpema, Y NyHKTi 4.13 "KoHdonikT
iHTepeciB" BHeCeHe 4YiTke (hopMynioBaHHs, Lo "cniBpobiTHMKM [poMaacbKoro pagio He MOXyTb ByTV YneHaMy NONITUYHUX
napTin".

OHoBneHun ctatyT 'pomaackkoro pagio: https://static.hromadske.radio/2024/08/Redstatut-zi-zminamy-lypen-2024.pdf

Do the guidelines include guidance on how to deal with conflicts related to business?
Yes

If you want to publish additional information, please provide it here.

Bce ue mictutbea y nyHkTi 4.13 PegakuinHoro cratyTty https://static.hromadske.radio/2024/08/Redstatut-zi-zminamy-lypen-
2024.pdf

Do the guidelines include guidance on how to deal with conflicts related to political interests?

Yes

If you want to publish additional information, please provide it here.
Unanswered

Do the guidelines include guidance on how to deal with conflicts related to personal interests?
Yes

If you want to publish additional information, please provide it here.
Unanswered

Does the Media Outlet’s structure protect the editorial processes from any undue influence from
within or without?
Yes

If you want to publish additional information, please provide it here.
Unanswered
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10.ACCURACY

10.1 PROCESSES FOR ENSURING ACCURACY

The Media Outlet shall have internal rules with a systematic editorial process to make sure that the content is accurate and
the Editorial Guidelines are adhered to. This may include the verification process for the content and the role of editorial
oversight.

Do you have internal rules and a systematic editorial process to ensure the accuracy of your
content?

Yes

If you want to publish additional information, please provide it here.
Unanswered

Do you have internal rules and a systematic editorial process to ensure that the Editorial Guidelines
are adhered to?

Yes

If you want to publish additional information, please provide it here.
Unanswered

Do you have a verification process for content and the role of editorial oversight?
Yes

If you want to publish additional information, please provide it here.
Unanswered

10.2 PROCESS REVIEW

There shall be a mechanism for the periodic review of the editorial processes to ensure that they are in compliance with the
Editorial Guidelines and that the accountability processes are effective and being used to support them.

Do you have a mechanism for periodic review of the effectiveness of the implementation of your
Editorial Guidelines in your editorial processes?
Yes

If you want to publish additional information, please provide it here.
Unanswered

Is your accountability mechanism (internal or external) subject to periodic review?
Yes

If you want to publish additional information, please provide it here.
Unanswered
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10.3 STATISTICS AND EXTERNAL CONTENT

Statistics and external photographs/video/audio content should be sourced and verified.

Do your Editorial Guidelines require that statistics should be sourced and verified?
Yes

If you want to publish additional information, please provide it here.

B maTtepianax, A& BUKOPUCTOBYIOTLCSA CTAaTUCTUYHI AaHi, BKA3yeTbCH, XTO NPOBOAMB COLONUTYBaHHS, sika BUOipka Ta noxmobka.
Mwn BUKOPUCTOBYEMO TifIbKM Ti COLIONOriYHI ONUTYBAHHS, SKi 4INCHO MICTATb coLianbHO 3Ha4YMMy iHOPMAaLLito Ta BUKOHYIOTHCS
opraHisauigmu, Wo mMatTb AOBIpY.

Do your Editorial Guidelines require that external photographs/video/audio content should be
sourced and verified?

Yes

If you want to publish additional information, please provide it here.

MepeBipsieTbCcA BECb MyNbTMEiakOHTEHT. 30KpeMa, [AXXepena i akTyanbHiCTb. BukopuctaHHsa oTo Ta Bigeo i3 coumepex
Takox nepeabayae NocunaHHs Ha Te, 3Bigku OyB B3ATMI MaTepian, a TakoX nepesipKy TOro, Yn gincHo ¢oTo Ta Bigeo
BiAMNOBI4alOTh 3asiBNEHMM nogisam. 3a3Buyar Ha cawTi Ta y coumepexax pomaacbke pagio BUKOPUCTOBYE BUKITOYHO BidyarnbHi
MaTepianu, ski onybnikoBaHi odidinHnmmn pxepenamu: ACHC, noniuis, AepXxaBHi opraHun, CTOpiHKa npe3ungeHTa. Y Bunagky,
SIKLLIO BMKOPUCTOBYIOTBCHA (DOTO O4EBUALIB, KOPECNOHAEHTIB IHLLIMX Mefia, TOLO, XypHarniCT1 OLiHIOTb AOCTOBIPHICTL (POTO,
3a NoTpebun 3B’A3yI0TbLCSA 3 aBTOPaMU, TOLLO. TakoX Npu BUKOPUCTaHHI poTo, siki NocTaTh iHWi 3MI HIGUTO 3 coumepex,
NpoBOAMMO nepeBipKy hoTo B Mepexi, LWob nepesipntu, e e 3’aBnsnuca Ui oTo i Y He BuaaTb OTO MUHYNOPIYHOI
OaBHWHKM 3a cBiXi Towo. Mpu BUKOpUCTaHHI poTo iHWKX 3MI Bkazyemo aBTOPCTBO Ta NOCUNAHHSA Ha Megia.

10.4 IDENTIFICATION OF JOURNALISTS, AGENCIES

Principle and secondary authors should be identified, or if not, then recorded via publishing mechanisms, so that this
information can be accessed if there is a query. This includes any news agency material subscribed to by the Media Outlet.
Any details of individuals should be subject to the legal requirements of data protection and security considerations.

Are the Individual Journalists (including external sources) identified, for example through a byline, or
recorded in publishing mechanism so that this information can be accessed?

Yes

If you want to publish additional information, please provide it here.
Mwu Bkasyemo y nybnikauisix imeHa Beay4mx, aBTOpIB Ta aBTOPOK EKCKMO3MBHOIO KOHTEHTY, CTaTeN, KOPECNOHAEHTIB, SKi

nepepaTb iHpopMaLilo, KoMaHay, ska npalBana Hag TMM Y/ iHLUUM NPOEKTOM (BKIMHOYHO 3i 3ByKOpEeXncepamm, asTopamu
inocTpaLin, npoatocepis, TOLLO).
OHOBMEHO: Ha canTi 4OOAHO OMLi0 BKa3aHOro aBTOPCTBA KOXXHOT HOBUHW Y CTPIYL.

Takum YMHOM, Hapasi iBeHTUMIKYETLCA KOXHA nyonikauis.

Is all News Agency material used by the Media Outlet recorded and tracked?
Yes
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10.5 LOCATION REPORTING

In news reporting, it should be clear to any reader or audience where a report is being written from, and if it includes
location reporting. Where location reporting is constrained due to the mechanism or conditions of the facilitation this should
be identified, e.g. an embed with an official army or independent travel with local militias. This may also include occasions
where the reporting has been facilitated by a commercial, NGO or governmental organisation and labelling is necessary for
transparency.

Is location reporting identified in your content?
Yes

Do your Editorial Guidelines ensure that any constraint on location reporting be explained in the
report or in the context of its publication?

Yes

If you want to publish additional information, please provide it here.

Mwu 3aBXan BKa3yeMO MiCLIE3HaXOMXKEHHSI aBTOpPa TOrO YM iHLWOro KOHTEHTY. OKpiM BMNaaKiB, KON KOPECMOHAEHTU - Y 30Hi
BoVoBKMX AiN, Lie pernameHTYeTbCA BINCLKOBUMM, SIKi KypYOTh BiAPSMIKEHHS. Y TakoMy BUNaAKy MU rOBOPUMO TifbKK Npo
obnacTb Ta abo HanNpsMOK, ane He Ha3MBaEMO KOHKPETHE MicLie 3 MipKyBaHb 6e3nekn. AKLLO M1 HE MOXXEMO BKa3aTu TOYHe
micuenepebyBaHHS KOPECNOHAEHTa, HArofoLWyEMO Ha LibOMY.

Do your Editorial Guidelines require transparency where a location report has been facilitated by an
external body?

Yes

If you want to publish additional information, please provide it here.
Unanswered

10.6 AUTOMATICALLY GENERATED CONTENT

News content generated, wholly or partly, automatically by means of algorithmic processes (such as but not limited to text
generating systems, bots or artificial intelligence) shall be clearly indicated.

Do you publish any content that is automatically generated?
Yes

Is it in the Editorial Guidelines of your Media Outlet to clearly indicate content generated, wholly or
partly, by means of Al or algorithmic processes?
1

If you want to publish additional information, please provide it here.

OHoBneHo: My BUKOPUCTOBYEMO aBTOMaTUYHY ayAiOHA4YMTKY HOBMH Y NOTOYHIN CTPiYLi HOBUWH, Lie NnepeaoBa TEXHOSOriA, Ska
003BONSAE NOASAM 3 NOPYLUEHHAM 30pY CNyXaTv HOBMHM HAa HALIOMYy CalTi Ta 3abe3neyye iHKN3MBHICTb. [1neep, skuii
TPaHCINIOE L0 aBTOMAaTUYHO CTBOPEHY ayaioAopidKKY, BUKOPUCTOBYETLCS TifbKM Y TUX HOBUHAX, SIKi HE MatoTb OpuriHanbHOro
XMBOTO 3anncy po3MoBW. BiH Bigpi3HAETLCA BidyanbHO, Mae iHLLWIA KONip, a TakoX NO3Ha4YeHMn 300pakeHHAM Ta CMMBOIamMu
"Al".

10.7 ALGORITHMIC DISSEMINATION AND CURATION

A Media Outlet shall indicate its policy on the use of algorithms for news content dissemination or curation and its
adherence to best practice requirements from regulatory or advisory bodies.

Do you use any algorithms for the dissemination or curation of content?
No
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10.8 TREATMENT OF EXPLICIT CONTENT

Editorial processes shall ensure the ethically appropriate treatment of violent and explicit content, of content which features
children or other vulnerable people, and of live content.

Do your Editorial Guidelines ensure the ethically appropriate treatment of violent and explicit
content?

Yes

If you want to publish additional information, please provide it here.

3 pepakuinHoro ctaTtyTy

4.4. lokytodi maTepianu (B T.4. iHpopMaLis Npo HAacCUNbLCTBO)

"poMajachke pafio yHUKaE BiABepTUX CBigYEHb HAaCUNbCTBA, OpyTanbHOI Narkm Ta iHWKX LLOKYOYMX aydio-MaTepianis. Y pasi
HaA3BUYANHOI CYCMiNbHOI 3HAYYLLOCTi 40 ONPUITIOAHEHHS TakuxX MaTepianiB HeobXigHO NOBIAOMUTU CyXaudiB, O HAacTynHa

iHopMaLis moxe 3aBaaTv iM MOpParnbHOI LLKOAMW.

Do your Editorial Guidelines ensure the ethically appropriate treatment of content which features
children or other vulnerable people?
Yes

If you want to publish additional information, please provide it here.
3 pepakuinHoro craTtyTy

4.7. IHcbopmaLis Npo pi3Hi rpynu HaceneHHs (HauioHanbHi Ta cekcyanbHi MEHLUMHK, peniriiHi rpynu, XBopux Ta iHBaniais)
"pomagckbke pagio He gonycKae XXO4HOI ANCKPUMIHALLi.
4.8. 3axucT giTen Big HeraTtMBHOMO BNnMBY iHopmauii

"pomagcbke pagio He pO3MNOBCIOAXKYE Ta HE aHOHCYE NporpamMu Ta nepeaadi, ki MOXyTb 3aWKOANTU Pi3NYHOMY,
iHTenekTyanbHOMY i AyXOBHOMY PO3BUTKY HEMOBHOMITHIX Ta lOHaUTBa.

Do your Editorial Guidelines ensure the ethically appropriate handling of live content?
Yes

If you want to publish additional information, please provide it here.
Unanswered
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11. RESPONSIBILITY FOR CONTENT PROVIDED BY THE
GENERAL.PUBLIC

11.1 USER GENERATED CONTENT/EYEWITNESS NEWS

A Media Outlet shall ensure that the same principles of checking for accuracy, legal, and ethical compliance are applied to
journalistic content sourced from the general public (UGC or Eyewitness News content) as with all content it publishes.

Does your Media Outlet publish any content that comes not from staff or freelancers but from
external sources such as readers/viewers?

Yes

Does your Media Outlet have set structures to ensure the checking of externally sourced material
undergoes the same principles as that created entirely by its own journalists?
Yes

11.2 EDITORIAL GUIDELINES FOR UGC/EYEWITNESS NEWS

There should be specific categories within the Media Outlet’s Editorial Guidelines for dealing with User Generated Content
(UGC) or Eyewitness News and these should be publicly accessible. In relation to this type of content the guidelines shall
indicate the verification process to be used, how the content should be published with any labelling required and include
guidance on dealing with the content providers in a responsible manner.

Do your Editorial Guidelines also include provisions for externally-submitted material?
Yes

If you want to publish additional information, please provide it here.
Unanswered

Are there Editorial Guidelines dealing with UGC/eyewitness news content?
Yes

If you want to publish additional information, please provide it here.
Unanswered

Do they include details on the verification processes to be used for this content?
Yes

If you want to publish additional information, please provide it here.
Unanswered

Do they include guidance on the appropriate labelling of such content?
Yes

If you want to publish additional information, please provide it here.
Unanswered

Do they include guidance on dealing with the providers of such content in a responsible and ethical
manner?

Yes

If you want to publish additional information, please provide it here.
Unanswered
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11.3 OPINION GUIDELINES

In relation to opinion or comment pieces the guidelines should set clear requirements of the ethical principles expected
which may include but is not limited to prohibition of comment due to defamation, privacy, hate speech and harassment.
The Media Outlet should make clear its policy on the moderation of such content, whether it is pre or post publication, and
its policy on take-down, notice and appeal provisions.

Do your Editorial Guidelines also include provision for ensuring comment material is free from
defamation?

Yes

If you want to publish additional information, please provide it here.
Unanswered

Do your Editorial Guidelines also include provision for ensuring comment material is free from
invasions of privacy?
Yes

If you want to publish additional information, please provide it here.
Unanswered

Do your Editorial Guidelines also include provision for ensuring comment material is free from hate
speech?
Yes

If you want to publish additional information, please provide it here.
Unanswered

Do your Editorial Guidelines also include provision for ensuring comment material is free from
harassment?

Yes

If you want to publish additional information, please provide it here.
Unanswered

Is it clear to the public whether your Media Outlet’s moderation of such comment is pre- or post-
publication?
Yes

Does this policy allow for the removal of offending material?
Yes
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12. RESPONSIBILITY.EOR SOURCES

12.1 ANONYMITY

The procedures for granting anonymity to sources shall be covered by the Editorial Guidelines. The reason for anonymity
should be clarified for the public.

Are there guidelines on the procedures to be followed for granting anonymity to sources?
Yes

Are the reasons for granting anonymity made clear to the public?
Yes

If you want to publish additional information, please provide it here.

Mwu gyxe pigko BUKopuctoByeMo oopMaT aHOHIMHUX Kepen, i HaMaraemocs Tak camo He nocunaTucs Ha iHpopmalito, siky
nosigoMnatThb iHWi 3MI i3 nocunaHHAM Ha aHOHIMHI [kepena, OKpiM BMNaaKiB, KONy aHOHIMHE [xepeno abo repon matepiany
Mae 30epirati aHOHIMHICTb 3 MipKyBaHb 6e3nekn, abo SKLO cycninbHa 3HavyLWICTb iHGopMaLii € Ay»Ke BENUKOLD, a piBeHb
OoBipu 0o aHOHiIMHOro mxepena abo 3MI, ake nepegae iHopMaLilo i3 NocUNaHHAM Ha aHOHIMHe [AXXepeno € ayxe
BMCOKOIO/MOBHICTIO NEPEBIPEHOIO.

12.2 PRIVACY RIGHTS

Editorial guidelines should protect the privacy rights of individuals and their safety.

Are there guidelines to ensure that the privacy rights and safety of individuals are protected in your
journalistic activity?
Yes

If you want to publish additional information, please provide it here.
Unanswered

12.3 INDEPENDENCE AND SOURCES

There should be guidelines on establishing relations with sources which protect the independence of the journalism.

Are there guidelines to ensure the independence of journalism relative to the sources for content?
Yes

If you want to publish additional information, please provide it here.
3 pepakuinHoro ctaTtyTy

7. MapaHTii npodecinHol He3aneXHoCTi
7.1. MNMpo3sopicTb iHhopMaLiNHOT NONITUKN

KoxxeH TBOpUMIA NnpauiBHUK pomMaacbkoro pagio mae 6yt 03HanomneHun i3 3acagamv pegakuinHoi NoniTMkKU, BUKNaaeHuMmn B
ubomMy CTatyTi Ta 4OTPMMYyBaTUCh BU3HaAYeHUX uum CTaTyToM iHpopMaUinHNX Ta chaxoBMX CTaHOApPTIB.

7.2. MNpaBo Ha BigMoBYy
MpauiBHrk pomagcebKoro pagio Mae NpaBo BiOMOBUTUCS Big BUKOHAHHA pedaKkLUiHOro 3aBAaHHS, NpU HAsgBHOCTI KOHAIKTY

iHTepeciB, a TakoX, SKLLO Take pedakuiiHe 3aBAaHHA cynepeynTb 3acagaM pedakLUiiHOT NOMITUKA Y HOpMaM >XYPHaniCTCbKOT
€TUKM, ab0 YNHHOMY 3aKOHOLABCTBY.
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12.4 DIVERSITY OF SOURCES

Editorial guidelines should ensure that a diversity of sources are consulted in producing journalistic content with adequate
time for response.

Do the guidelines ensure that a diversity of sources is used in the production of your journalistic
content?

Yes

If you want to publish additional information, please provide it here.
3 pepakuiniHoro ctaTtyTy

3.2. ToyHiCcTb
MpauiBHKKKM 3000B'A3aHi NoBigOMNATY Byab-SKi haKTN MaKCMMarbHO TOYHO, HE CMOTBOPIOKYN iIXHBOrO NEPBUHHOMO 3MICTY.

MoBigomnAYM NPO NOAIK0 3 YYXKKMX CIiB, NPALiBHUK Mae NepeBipUTY il LLOHANMEHLLE 3 4BOX He3anexHuX mxepen. AKWwo ue
HEeMOXIMBO 3pobUTK, TO NPO Le Cnif NOBiAOMUTM CriyXadiB.
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13. PROFESSIONALISM.EOR AFFILIATIONS

13.1 SPONSORED CONTENT POLICIES

Professional journalism principles shall have clear and distinct editorial practices in distinguishing advertising and
sponsored content, commercial or commissioned, from editorial content independently produced by the Media Outlet.

Do your Editorial Guidelines have specific policies for distinguishing commercial or sponsored
content?
Yes

If you want to publish additional information, please provide it here.
OHOBEHO: 3riaHO pekoMeHaaLi BHECEHO 3MiHMW.

1. Mu goganu TeKCT HacKpi3HOro ancknenmMepa (Ha BCix CTopiHkax) y dyTepi canty. TEKCT HAaCTyMNHWA:

Martepianu 3 nnawkoto PROMOTED € peknamHumm Ta nyonikytoTbCa Ha npaBax peknamu. Pegakuis moxe He noginatu
nornagu, siki B HAX NPOMOTYHOTBCS.

MogkacTn Ta BMnycku nporpam 3 nnawkoto CMELMNMPOEKT Takox € peknamHMMu, NpoTe pegakuis 6epe ydactb y nigrotosLi
LbOro KOHTEHTY i NOAINsi€ OYMKX, BUCMIOBIIEHI Y LMX MaTtepianax.

Martepianu 3 nnawkoto MAPTHEPCBKUIM NMPOEKT € cninbHMMm npoekTamm 3 iHwmmmn meaia 1a FO, a Takox He ABMATHCS
peKrnamMmHUMW.

Pepakuis He Hece BigNoBIiAanbLHOCTI 3a hakTy Ta OLIHOYHI CYy[XXEHHS, ONPUMIOAHEHI Y peknaMHuX maTepianax. 3rigHo 3
YKpaiHCbK1MM 3aKOHOAaBCTBOM BiAMNOBIAANbHICTb 3a 3MICT pekrnamMmn Hece peknamogaseLb.

2. CtBopunu ggi HoBi nnawwku Promoted Ta CneunpoekT Ta HOBUIA dhyHKLLiOHaN Ans iX po3MilLeHHs:

- Mnawka Promoted onsa no3HayeHHA peknamMHUX matepianis Tenep OCTyMNHa ANS BUKOPUCTaHHS Ha FOMOBHIN CTOPIHLI CaunTy,
y CTpiyLi HOBUWH, y TOli Ha ronNoBHI CTOPIHLI Ta HA CTOPIHKax po3ainy HOBWUH

- Mnawka CneynpoekT AOCTYMHA AN BUKOPUCTAHHA Ha CTOPiHKax enis3ofis nogkactu/po3moBu 3 eqdoipy.

Takum YmHoM goganu GinbLu YiTke po3yMiHHA ayaUTOPii, SKi 3 NPOEKTIB € KOMEPLIMHUMUN Y CNOHCOPOBAHUMMU, a SKi
BUIOTOBIISIETLCS HE 3 KOMEPLINHOK METO, a y cniBnpadi 3 iHWMMKW rPOMaACbKMMKU opraHi3auisimu.
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13.2 SPONSORED CONTENT INDICATORS

In Media Outlets, sponsored content shall be clearly identified with the words content 'sponsored by’, ‘paid by’ or other
explicit and easy to understand terms. Particular care should be taken in distinguishing so called ‘native’ content (where the
item is sponsored but is published or broadcast next to ordinary editorial content) from its surrounding material.

Do you publish any sponsored content?
Yes

Do your Editorial Guidelines require all sponsored content to be clearly labelled or otherwise made
clear?
Yes

If you want to publish additional information, please provide it here.
3 peaakuinHoro craTtyTy:

Mporpama, nepepadya, NigroToBneHa 3a NiaTPUMKM CMOHCOPA, O3HAYAETLCS 3a AONMOMOro AUKTOPCHLKOrO TEKCTY Ha NoyaTky
Ta/abo HanpuKiHU;.

pomagckke pagio He gonyckae NPUXOBaHOI pekrnamMu.

Do your Editorial Guidelines require sponsored content to be labelled and made clearly
distinguishable from your own content?

Yes

If you want to publish additional information, please provide it here.
Unanswered

13.3 SEPARATION OF NEWS AND OPINION

Editorial Guidelines shall ensure that there is a clear distinction between news content and opinion and between news
content and other content provided by an external non-journalistic body by requiring labelling or an equivalent mechanism.

Do your Editorial Guidelines require a clear distinction to be made between news content and
opinion content?

Yes

If you want to publish additional information, please provide it here.
Unanswered

Do your Editorial Guidelines require a clear distinction to be made between news content and
commercial content?

Yes

If you want to publish additional information, please provide it here.
Unanswered

Do you in editorial practice or in Editorial Guidelines require a clear distinction to be made between
news content and content supplied by an external non-journalistic body?
Yes

If you want to publish additional information, please provide it here.
Unanswered
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14. INTERNALACCOUNTABILITY

14.1 DEALING WITH INACCURACIES

There shall be a systematic editorial structure in the Media Outlet to ensure that any inaccuracies in its content are
corrected in a timely and transparent manner. This shall include a clear process to allow potential errors to be
communicated to the Media Outlet by the public and those with knowledge of the story and for assessing and dealing with
the claims.

Do you have a clear process to allow potential errors to be communicated to the Media Outlet by the
public?
Yes

Do you publish that process?
Yes

What is the URL where it can be seen? Or, where is it seen next to each bit of Content?
https://imi.org.ua/news/hromadske-radio-vybachylos-za-poyavu-symonenka-v-efiri-i-poyasnylo-chomu-zaprosylo-joho-i19223

https://hromadske.radio/news/2024/04/11/dokument-pro-zvilnennia-u-zapas-viyskovosluzhbovtsiv-iaki-vidsluzhyly-36-misiatsiv-
mozhe-z-iavytysia-ranishe-nizh-za-8-misiatsiv-lazutkin

Do you have a clear process to allow potential errors to be communicated to the Media Outlet by

those with direct involvement in the story?
Yes

If you want to publish additional information, please provide it here.
Unanswered

Do you have a clear process for assessing and dealing with the claims?
Yes

If you want to publish additional information, please provide it here.
Linm npouecom 3anmaeTbCs pegakuiiHa paga '[poMmaacekoro pagio

Is there a systematic editorial structure in the Media Outlet to ensure that any inaccuracies in its
content are corrected in a timely and transparent manner?

Yes

If you want to publish additional information, please provide it here.
Unanswered

14.2 PUBLISHING CORRECTIONS

In particular, in relation to inaccuracies, a Media Outlet shall adopt good practice for correcting inaccuracies, such as
making a clear indication of the correction in a similarly prominent place and manner as the original version, such as the
same URL or in similar time and format of broadcast.

Does your Media Outlet guarantee the publication of the correction of all significant inaccuracies and
errors in a similar place and manner as the original version, such as the same URL or in similar time
and format of broadcast?

Yes
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14.3 CONTACT AND PROCESS FOR COMPLAINTS

A Media Outlet shall have a designated person and/or contact information in place for complaints. A process shall exist for
members of the public to open a dialogue with the organisation in the event of potential breaches of its journalism principles
or Editorial Guidelines. This information shall be easily available.

Does your organisation have a designated contact in the event of complaints about potential
breaches of its journalism principles or Editorial Guidelines?

Yes

If you want to publish additional information, please provide it here.
Unanswered

Does your organisation have a designated process for the public to open a dialogue with you
regarding potential breaches of its journalism principles or Editorial Guidelines? (These may follow
the Uniform Correction or Clarification act adopted by most U.S. States.)

Yes

Is that information clearly available?
Yes

What is the URL of where this information is available? If it is not on a single page, describe where
people can find it.

https://onedrive.live.com/view.aspx?resid=F498D97A52E86C27!281565&ithint=file%2cdocx&authkey=!ANT_86tav4c8VBk

14.4 INTERNAL PROCESS FOR COMPLAINTS

The Media Outlet shall have a clear procedure in place to ensure that all staff are aware of the process that must be

followed when such a complaint is received. For example in larger Media Outlets, it must be known and accepted that the
creator of a piece of journalism that is subject to such a complaint must escalate the issue to a designated third person. A
Media Outlet shall ensure that complaints are addressed within the Media Outlet in a fair, reasonable and timely manner.

Are your staff (Employees and Freelance) aware of the process that must be followed in the event of
such complaints?

Yes

Are they aware that all such complaints must be brought to the attention of a senior member of staff
(of organisations large enough to have a staff) not directly connected with the creation of the story?
Yes

Is your Media Outlet committed to the resolution of any such complaints in a fair, reasonable and
timely manner?

Yes

14.5 INDEPENDENCE OF OMBUDSPERSON

Where a Media Outlet's internal accountability mechanism takes the form of an ombudsperson, that person may be
appointed by the Media Outlet; but in this case there shall be a transparent process for his/her appointment and the
ombudsperson's independence shall be protected to ensure that he/she cannot be removed from the position simply for
challenging journalistic or editorial decisions or actions.

Does the Media Outlet have an Ombudsperson?
No

14.6 POWERS OF OMBUDSPERSON

No answer is needed here because of your answer to the previous question.
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15. EXTERNAL ACCOUNTABILITY

15.1 EXTERNAL OVERSIGHT

Trust in the Media Outlet is enhanced if it is subject to a form of external accountability that is effective and independent. To
this end where appropriate, a Media Outlet may wish to commit to an independent and effective form of external
accountability for its journalism principles, which may take the form of an external ombudsperson, press or media council or
statutory regulator.

Have you committed to a system or systems of external accountability for your editorial content?
Yes

What are they?

1
1
1

If the system is not in the above list, add it here with a URL.

Open Information Partnership - cniBnpausa B KOHTEKCTi npoTuaii AesiHdopmalii - hitps://openinformationpartnership.org/
50:50 The Equality Project - npoekt BBC 3a piBHe npeacTtaBHMUTBO XiHOK i YONOBIKiB y Mefia - https://www.bbc.co.uk/5050
Unanswered - Unanswered

15.2 COMPLIANCE WITH EXTERNAL ACCOUNTABILITY

Where a Media Outlet commits to a form of external accountability, it shall comply with any guidance, structures or best
practice directions issued by that body.

Is your Media Outlet committed to comply with any directions or guidance issued by the external
accountability body to which you subscribe?

Yes

15.3 ABSENCE OF EXTERNAL OVERSIGHT

External accountability is not always possible due to the absence of such mechanisms in many countries or a lack of
confidence in the efficacy, independence or trustworthiness of existing mechanisms. Where this is the case it may be
helpful for the Media Outlet to state the reasons for non-compliance, taking into account the legal requirements applicable
to particular media. The Media Outlet may in certain cases align with other media entities to participate in a more
appropriate mechanism.

Is your Media Outlet subject to an external regulatory mechanism for content that you find it not
possible to comply with?
No
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15.4 CONTACT DETAILS OF EXTERNAL ACCOUNTABILITY BODIES

Where a Media Outlet commits to a form of external accountability, it shall publicise the process by which the public can
contact that body to complain about potential breaches of its Editorial Guidelines in a manner that is easily accessible for
all.

Are the mechanisms for the public to complain about breaches of your Editorial Guidelines to an
external body publicly available?

Yes

What is the link?
https://cje.org.ua/complaint-on-media/

15.5 OTHER ASSOCIATIONS

The Media Outlet may publicly list its membership of all bodies that require members to adhere to published guidelines,
standards or norms to maintain status in that organisation. Best practice is to publish which groups a Media Outlet is a
member of, listing the names and contact details.

Do you belong to any other bodies that require members to adhere to published guidelines,
standards or norms to maintain status in that organisation?
Yes

What are they?

1
1
1

If the body is not in the above list, add it here with a URL.

Mpomaackke pagio cnienpautoe i3 Komicieto XKypHanictcbkoi ETukun. Lle koHcynbTalii, cninbHi iHiLiaTuBm Ta 3axoau. -
https://cje.org.ua/ https://cje.org.ua/commission/

Unanswered - Unanswered

Unanswered - Unanswered

Do you publish those groups, and their contact details?
Yes

If you want to publish additional information, please provide it here.
Unanswered
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16. PROFESSIONALISM.IN.THE MEDIA OUTLET
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16.1 RECRUITMENT AND TRAINING

There shall be professional guidelines for the recruitment and training of editorial staff. This includes responsibilities for
implementing diversity policy and staff welfare. Recruitment policy, (use of open competition etc.) and staff welfare
principles should be publicly available.

Do you have guidelines for the recruitment and training of editorial staff?
Yes

Do those guidelines contain a diversity policy?
Yes

If you want to publish additional information, please provide it here.
ETnyHUI kogekc

https://onedrive.live.com/view.aspx?resid=F498D97A52E86C27 %21281561&authkey=!ADopHPccIN5JrXk

ETunyHi npuHumnnm poboTu xypHanicTiB FpoMancbkoro pagio BuknageHi y PegakuiiHomy ctaTyTi. Lleli fOKyMeHT €
OOMOBHEHHAM A0 PepakuinHoro cTaTtyTy.

PISBHOMAHITHICTb

MpoMapckke Pagio BU3Hae BigMiHHOCTI CniBpOOITHUKIB Ta NparHe CTBOPUTU CEPEAOBULLE, B IKOMY PO3BMBaOTLCS Ta
LiHYIOTbCS YHiKanbHi AKOCTi Ta 34i6HOCTI kKoxHOT ntoanHn. KoxeH 3 Hac 6epe Ha cebe BignoBiganbHICTb 3a CTBOPEHHS LIbOrO
cepenoBMLLa, | KOXKEH 3 HAC MOBMHEH NMPOAEMOHCTPYBATW B3aEMHY MoBary Ta NpUAHATTA Ha poboyomy Micui. FpoMaackke
Papio BBaxae, L0 BUKOPUCTAHHSA HALLOI YHIKaNbHOCTI NOKPALLYy€e HaLli HAaBMYKM CMiNKyBaHHS, CpUSiE BUPILLEHHO Npobnem Ta
NPUAHATTIO pilleHb, TUM CaMUM NOKPAaLLYYN HaLLy OopraHi3auinHy NpoayKTUBHICTb Ta ePeKTUBHICTb. Mu BiprMO, LLO SKLLIO
HaLi cniBpoBITHMKM NpeacTaBnATUMYTb PO3MaITTA rpomaz Ta fokauii, Ae MU NPaLEMO, MM 3MOXEMO KpalLe 3po3yMiTn
Hally ayauTopito Ta epeKkTMBHILLE pearyBaTh Ha 3MiHW.

Do those guidelines cover staff welfare?
Yes

If you want to publish additional information, please provide it here.

OHoeneHo: MNMpaBuna wopo iHTerpauii B KomaHgy NnponucaHi B LibOMY JOKYMEHTI:
https://docs.google.com/document/d/1fTsgO6QRMN3TaGtg811j-ugCV_wMN9BsC-JyEx8PgBE/edit

3okpema, 060B’A3KOBO KaHAMAAT/KaHAMAaTKa O3HANOMIIOETLCH 3 peAaKLinHAM CTaTyTOM Ta yciMa BiAnoBiAHUMUW NOMITUKaMM.
KepiBHUK Bigainy, Kyam nognHa npMxoauTb Ha nocaay, nig Yac BunpoboByBanbHOro nepiogy 3anmaeTbCsl HABYaHHAM HOBOrO
Konern. HaB4yaHHsA 3aimae Big ABOX TWXKHIB 40 Micsius, BKNtovae B cebe haxoBi HaBUYKKM, TEOPItD Ta MPaKTUKY. TakoX BCiX
Koner 03HanoOMIIoITb 3 BHYTPILLHIMK IHCTPYKLisMKU Ta 6e3neKoB1MU NOMiTUKaMM.

Takox N'poMagcbke pafio NOCTIHO 3a0X04y€e NepcoHan BAOCKOHANoBaTH CBOI HaBUYKW, NPOXOANTM BHYTPILLUHI Ta 30BHILLHI
TPEHiHIM, BpaTu yyacTb y HAaBYanbHUX Nporpamax Ta peTpuTax Ans XypHanicTis.

Ha >xanb, M1 He MoXeMo cOobi J03BONMUTM ONfadyyBaTu Taki PETPUTU CaMOCTINHO Yepe3 0OMeXeHUIN pecypc, NPoTe 3aBXaun
LLYKaeEMO MOXNMBOCTI FPAHTOBOI NIATPUMKKN NS KONer.

o cTocyeTbes 4o6pobyTy Ta Ge3neku, My 3a0X0HYEMO KOMEr He HEXTYBaTW BignycTkamu 3aas1s BiZHOBMEHHS NCUXOOMYHOro
CTaHy, Ta NPOXOAMTW Kypcy NepLuoil ZoMeANYHOI JONOMOrM, L0 HaA3BUYalHO BaXKUBO B YMOBAX BOEHHOIO CTaHy.

Hapasi wykaemo iHaHCyBaHHsi Ans Toro, Wwob 3poduTy opraHizoBaHe HaBYaHHs ANs BCbOro Konektusy. MNpoTe yacTuHa
KOMNer BXe Lie HaBYaHHsI NPOWLLNN, BOHW, 30KpeMa, MOXYTb NpaLoBaT y rapsadmx Todkax Ta 6ing niHii ppoHTy. CepTudikatu
Koner npo HaB4yaHHS: https://drive.google.com/drive/folders/1rq3hgv4ECEKwPoZGeXft_aQZpQpAf6 TC?usp=drive_link

Are they publicly available?
Yes

What is the URL?
https://onedrive.live.com/view.aspx?resid=F498D97A52E86C27%21281561&authkey=!ADopHPccIN5JrXk

Page 38 /43



16.2 WORKING CONDITIONS, CONTRACT POLICY AND LABOUR RELATIONS

Journalistic principles and practice should be supported by the organisational environment including protection for
journalistic integrity through adherence to labour laws and regulations, transparency of contract policy and freedom to
organise. The duration or nature of the contract should not inhibit a journalist from operating in an ethical manner and the
organisation structure should protect that principle.

Do the regulations and guidelines for the employment of staff and engagement of contract journalists
protect their editorial independence?
Yes

If you want to publish additional information, please provide it here.

OHoBNEHO: Y [OroBOpK Aodanuy NyHKTU Npo pedakuiiHy He3anexHiCTb i JOCTYMNHICTb PUANYHOI LONOMOrM A58 NpaLliBHUKIB
abo cpinaHcepi..

Are your employees (including freelance) covered by legal contracts and insurance?

Yes

Does your staff have the freedom to organise?
Yes

Do you have an existing structure for social dialogue including a collective bargaining arrangement
with appropriate trade unions?
N/A

Are there guidelines for contracts of engagement with freelance journalists?
Yes

If you want to publish additional information, please provide it here.
Unanswered

Do these guidelines ensure the ability of freelancers to adhere to the editorial principles?
Yes

If you want to publish additional information, please provide it here.
Unanswered
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16.3 STAFF WELFARE

Responsibility for the welfare of staff and those contracted on a freelance basis should be an important part of a Media
Outlet’s role. Organisational Editorial Guidelines should be protective against any form of discrimination and supportive of
equality of opportunity. It should ensure safety at work and in the working environment (including remote and online) and
have guidelines, which support staff who have been exposed to material of a sensitive or upsetting nature or have suffered
physical or psychological harm in the course of their work.

Does your Media Outlet's rules and procedures protect against discrimination in the workplace?
Yes

If you want to publish additional information, please provide it here.
PIBHOMAHITHICTb

Mpomaacbke Pagio Bu3Hae BigMiHHOCTI CniBpOBITHUKIB Ta NparHe CTBOPUTU CepeaoBuLLEe, B SIKOMY PO3BMBalOTLCA Ta
LiHYIOTbCS YHiKanbHi AKOCTi Ta 34iGHOCTI KOXHOT ntoanHn. KoxeH 3 Hac 6epe Ha cebe BianoBiganbHICTb 3a CTBOPEHHS LIbOrO
cepefoBMLLa, | KOXEH 3 HAC MOBMHEH NPOAEMOHCTPYBATU B3aEMHY NoBary Ta NpUAHATTS: Ha pobo4vomy micLli. Fpomaaceke
Pagio BBaxae, L0 BUKOPUCTAHHS HALLOi YHIKanbHOCTI MOKpaLLy€e Halli HABMYKM CNiNKyBaHHS, CNpUsIE BUPILLEHHIO Npobnem Ta
NPUAHATTIO pilleHb, TUM CaMUM MOKPAaLLYOYKN HaLly OpraHi3auiinHy NpoayKTUBHICTb Ta ePeKTUBHICTE. Mu BiprMo, LLIO SKLLIO
HaLi cniBpoBITHMKM NPeacTaBnATUMYTb PO3MaITTA rpomaz Ta fokauin, Ae M1 NPaLleEMO, MU 3MOXEMO Kpallie 3po3yMiTu
Hally ayguTopito Ta edpeKTUBHiILLe pearyBaTu Ha 3MiHMW.

Does your Media Outlet's rules and procedures support equality of opportunity?
Yes

If you want to publish additional information, please provide it here.
Unanswered

Does your Media Outlet have a safety at work policy, which includes specific protection for
journalists working in hostile environments?
Yes

If you want to publish additional information, please provide it here.
Unanswered

Does your Media Outlet have guidelines to support editorial staff who have been exposed to material
of a sensitive or upsetting nature?
Yes

If you want to publish additional information, please provide it here.

Y Hac € npUnHATMI "ETUYHMI KOgeKC pedakuii Wwoao reHaepHo-4yTNnBol NoMiTMKKM" Takox Mu y cniBnpadi i3 Komicieto
XypHanicTCbKoi €TUKM NnaHyemMo nignucaHHsa goaaTtkosux "lleHaepHMX nonituk", e 6yayTb NponucaHi BCi iHCTPYKLUIi, K Aie
pefakuis Ha NigTPUMKY Koner, siki CTUKaroTbCs 3 MaTepianamMm genikatHoro Yn odpasnmneBoro xapakrepy.

"poMajchKe pagio i3 BENMKOK yBaro CTaBUTLCHA A0 BUKOPUCTAHHA CEHCUTUBHOMO KOHTEHTY, 30KpeMa, Npu BUCBITINIEHHI TEM,
LLIO BKITHOYAIOTh AiTen, AOMaLLHE/CEeKCyanbHe HacUNbLCTBO, TEMU MOMITB'A3HIB, NONTOHEHUX, NOAEN B OKynaLlii, NOpaHeHuX, TEM
npas noaunHu 3aranomM. Mu B HalwWMx maTepianax Ha canTi Ta couMepexax YHUKAEMO BUKOPUCTaHHS “LLUOKYHOHOro” KOHTEHTY,
e 300pakeHa KpoB, BiAKPUTI paHu, SIKLLIO MU BUKOPUCTOBYEMO NOAIOHWUIA KOHTEHT, SIKUA Ma€e Ha MeTi CYCniflbHO BaXnnBe
BMCBITNEHHS, MM JOo4aeMO [0 Bigeo Tam poTo Ancknenmep 3 nonepeskeHHsAM Npo CEHCUTUBHUIA KOHTEHT. [ns inocTpauii
HOBWH, LLO BKIIOYAKOTh OiTEN, HE BUKOPUCTOBYEMO hOTO 3 AiTbMU, A€ BUAHO iXHE 06nnyys Towo. PoTo HagaHi ans nyonikauin,
penopTaxis, Ae 300paxeHi 4iTn repoiB maTepianis, BAKOPUCTOBYEMO TiflbkM 3 403BOSY OaTbKiB, pOANYIB TOLLO. Takox
BUCBITNEHHs1 Oyab-AKOI i3 nepeniyeHnx TeM nepeabadae nepLu 3a Bce TypboTy npo 6e3neky.

Does your Media Outlet have guidelines to support editorial staff who suffered physical or
psychological harm in the course of their work?
Yes

If you want to publish additional information, please provide it here.
Unanswered
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1L TRAINING

17.1 TRAINING IN EDITORIAL GUIDELINES

A Media Outlet should have a structured mechanism to ensure that its employees or operators have full training in
journalism principles, Editorial Guidelines and the demands laid down by legal and ethical compliance.

Does your Media Outlet have a training programme for editorial staff that includes sections on the
Editorial Guidelines and other legal and ethical issues?

Yes

Is there refresher training available for significant changes in the law or guidelines?
Yes

Does your staff have expert advice available for consultation when dealing with legal and compliance
issues?
Yes
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1L TRAINING

17.1 TRAINING IN EDITORIAL GUIDELINES

A Media Outlet should have a structured mechanism to ensure that its employees or operators have full training in
journalism principles, Editorial Guidelines and the demands laid down by legal and ethical compliance.

Does your Media Outlet have a training programme for editorial staff that includes sections on the
Editorial Guidelines and other legal and ethical issues?

Yes

Is there refresher training available for significant changes in the law or guidelines?
Yes

Does your staff have expert advice available for consultation when dealing with legal and compliance
issues?
Yes

Page 42 /43



https://www.journalismtrustinitiative.org/

Media Outlet Hromadske Radio

Legal Entity J t
Date of first publication 8/15/23
Date of Latest Change 9/19/24

Journalism
Trust Initiative

18. PUBLICATION.OE.SELE-ASSESSMENT

18.1 GENERAL PUBLIC

After conducting a self-assessment according to this Standard, a Media Outlet should publish the results in ways visible to
the public, preferably online. Best practice is to publish the full text of the questions and answers on an “about” or similar
page on the website of the Media Outlet.

Does your Media Outlet publish your answers to this self-assessment based on the JTI Standard?
Yes

Is it available to readers?
Yes

What is the URL?

18.2 MACHINE-READABILITY

A Media Outlet should publish the answers from the self-assessment in a format making it easily visible to machine readers
employed by advertisers, social media and related platforms, researchers and others.

Does your Media Outlet publish your answers in a machine-readable format?
Yes

What is the URL?
https://www.jti-app.com/report/ MOA1pPRpQxjIrWJ5
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	2. EDITORIAL MISSION
	2.1 EDITORIAL MISSION STATEMENT
	Does your Media Outlet have an editorial mission statement, or stated set of principles or editorial values?
	Provide that statement here.
	Is that statement posted online?
	What is the URL where it is published?


	3. PUBLIC SERVICE MEDIA
	3.1 PUBLIC SERVICE MEDIA MISSION, GOVERNANCE AND INDEPENDENCE
	Is the Media Outlet a Public Service Media?


	4. DISCLOSURE OF TYPE OF OWNERSHIP
	4.1 PRIVATELY HELD
	Is the Media Outlet or the Legal Entity privately owned?

	4.2 STATE OR PUBLICLY OWNED
	Is the Media Outlet or the Legal Entity owned by the state, a unit of the government or any other public entity?

	4.3 PUBLICLY TRADED COMPANY
	Is the Media Outlet or the Legal Entity publicly traded?

	4.4 OTHER
	Is the ownership of the Media Outlet or the Legal Entity different from the three previous clauses in this section? For example, is it a co-operative or member-owned?


	5. REQUIREMENTS ON OWNERS’ IDENTITY
	5.1 NAMES OF OWNERS AND BOARD MEMBERS
	What are the names of all direct, indirect or beneficial owners?
	Are the names of the owners in the previous question available online?
	What is the URL that contains the names of the owners, or, if not available online, please indicate where that information can be obtained?
	What are the names of the members of supervisory boards?
	Are the names of the members of the supervisory board members in the previous question available online?
	What is the URL of the page that contains the names of the people in the previous question?
	Are the listed owners also founders or owners of other companies?
	Are any of the owners active members of a political party or movement or candidates in a political election or current office holders?

	5.2 CONTACT DETAILS OF DIRECT AND INDIRECT OWNERS
	What is the contact information for all direct and indirect owners?
	Is the contact information in the previous question available online?
	What is the URL with the contact information from the previous question?
	What is the contact information for the members of the board of directors?
	Is the contact information in the previous question available online?
	What is the URL with the contact information from the previous question?

	5.3 NAMES OF SHAREHOLDERS
	What are the names of the direct, majority or controlling shareholders? (If shareholders are companies, list the main activity and business sector of that company along with the name.)
	If you want to publish additional information, please provide it here.

	5.4 PERCENTAGE OF SHAREHOLDINGS
	List the shareholders and the percentage of the holdings.
	If you want to publish additional information, please provide it here.

	5.5 EXCEPTION FOR MEMBER-OWNED MEDIA OUTLETS
	Is the Media Outlet member-owned?
	List the names and contact information for the Board of Directors or whatever form of leadership the Media Outlet has.
	If you want to publish additional information, please provide it here.


	6. DISCLOSURE OF IDENTITY OF THE MANAGEMENT TEAM AND ITS LOCATION
	6.1 MANAGEMENT DIRECTORY
	What are the names, positions, and contact details of all members of management for the Media Outlet?
	If you want to publish additional information, please provide it here.

	6.2 LOCATION OF BRANCHES AND OFFICES
	What is the physical address, phone number and email address of the headquarters of the Media Outlet?
	Does the Media Outlet have other main branches and offices?
	Do you have a safety-related reason for not providing it?


	7. DISCLOSURE OF EDITORIAL CONTACT DETAILS
	7.1 SOCIAL MEDIA
	Does the Media Outlet have social media accounts for the public to use to make queries or respond to Content?
	What are the URLs or other identification of all social media accounts used by members of the public to contact the Media Outlet?

	7.2 NEWSROOM CONTACT DETAILS
	Does the Media Outlet have a person responsible for dealing with communication from the public regarding the Content?
	Is the method for contacting that person or others at the Media Outlet clearly visible to the public?
	In what ways does the staff of the Media Outlet responsible for the Content communicate back to the public results of queries, concerns, etc.?

	7.3 CUSTOMER SERVICE CONTACT DETAILS
	Does the Media Outlet have a department or a single person who is responsible for customer service?
	What are the contact details, including telephone numbers, email addresses, correspondence addresses, for customer service or the equivalent within the Media Outlet?


	8. DISCLOSURE OF REVENUE SOURCES AND DATA COLLECTION
	8.1 SOURCES OF REVENUE
	What are the categories of sources of revenue for the Media Outlet, ranked from largest to smallest? These may include subscriptions, advertising, major donors, donations, subsidies, fees, sales, memberships, sponsorships, events, etc.
	Is the Media Outlet required to make financial disclosures?
	What is the revenue of the Media Outlet?
	What is the ratio of the categories of revenue sources (as in question no. 46)?
	Is there any reason for safety and security that you have given incomplete data in this section?

	8.2 DATA COLLECTION DISCLOSURE
	Does your Media Outlet process any personal information from online visitors on its own or with third parties?
	What information is processed?
	What is the purpose for gathering that information?
	By what methods is the information processed?


	9. ACCOUNTABILITY FOR JOURNALISM PRINCIPLES
	9.1 EDITORIAL GUIDELINES
	Does your Media Outlet have a set of guidelines, or adhere to an external set of guidelines, for journalistic content, distribution and conduct to which its journalistic operations comply?
	Are they made available to the public in a readily accessible form?
	What is the URL?
	Is there a person or a group of persons responsible for these guidelines clearly identified?
	Is that identification visible on the page with the guidelines?
	If you want to publish additional information, please provide it here.

	9.2 PURPOSE OF GUIDELINES
	Do the guidelines referred to in the section on Editorial Guidelines set clear expectations for the behaviour for all the contributors, including editorial staff (journalists, editors) and all other contributors?
	If you want to publish additional information, please provide it here.
	Do the guidelines referred to in the section on Editorial Guidelines make clear the structure of editorial responsibility for each stage of the publication process within the organisation?
	If you want to publish additional information, please provide it here.

	9.3 GUIDELINES AND JOURNALISM PRINCIPLES
	Do your Editorial Guidelines include requirements for Accuracy (as prescribed in the Preamble) in your output?
	What is the URL?
	Do they include requirements for Independence (as prescribed in the Preamble) of editorial decision making?
	What is the URL?
	Do they include requirements of Fairness (as prescribed in the Preamble) in the practice of journalism?
	What is the URL?
	Do they include requirements for Accountability (as prescribed in the Preamble) in the practice of its journalism?
	What is the URL?

	9.4 CONFLICTS OF INTEREST
	Do your Editorial Guidelines include protections against real, potential, or perceived conflicts of interest?
	If you want to publish additional information, please provide it here.
	Do the guidelines include guidance on how to deal with conflicts related to business?
	If you want to publish additional information, please provide it here.
	Do the guidelines include guidance on how to deal with conflicts related to political interests?
	If you want to publish additional information, please provide it here.
	Do the guidelines include guidance on how to deal with conflicts related to personal interests?
	If you want to publish additional information, please provide it here.
	Does the Media Outlet’s structure protect the editorial processes from any undue influence from within or without?
	If you want to publish additional information, please provide it here.


	10. ACCURACY
	10.1 PROCESSES FOR ENSURING ACCURACY
	Do you have internal rules and a systematic editorial process to ensure the accuracy of your content?
	If you want to publish additional information, please provide it here.
	Do you have internal rules and a systematic editorial process to ensure that the Editorial Guidelines are adhered to?
	If you want to publish additional information, please provide it here.
	Do you have a verification process for content and the role of editorial oversight?
	If you want to publish additional information, please provide it here.

	10.2 PROCESS REVIEW
	Do you have a mechanism for periodic review of the effectiveness of the implementation of your Editorial Guidelines in your editorial processes?
	If you want to publish additional information, please provide it here.
	Is your accountability mechanism (internal or external) subject to periodic review?
	If you want to publish additional information, please provide it here.

	10.3 STATISTICS AND EXTERNAL CONTENT
	Do your Editorial Guidelines require that statistics should be sourced and verified?
	If you want to publish additional information, please provide it here.
	Do your Editorial Guidelines require that external photographs/video/audio content should be sourced and verified?
	If you want to publish additional information, please provide it here.

	10.4 IDENTIFICATION OF JOURNALISTS, AGENCIES
	Are the Individual Journalists (including external sources) identified, for example through a byline, or recorded in publishing mechanism so that this information can be accessed?
	If you want to publish additional information, please provide it here.
	Is all News Agency material used by the Media Outlet recorded and tracked?

	10.5 LOCATION REPORTING
	Is location reporting identified in your content?
	Do your Editorial Guidelines ensure that any constraint on location reporting be explained in the report or in the context of its publication?
	If you want to publish additional information, please provide it here.
	Do your Editorial Guidelines require transparency where a location report has been facilitated by an external body?
	If you want to publish additional information, please provide it here.

	10.6 AUTOMATICALLY GENERATED CONTENT
	Do you publish any content that is automatically generated?
	Is it in the Editorial Guidelines of your Media Outlet to clearly indicate content generated, wholly or partly, by means of AI or algorithmic processes?
	If you want to publish additional information, please provide it here.

	10.7 ALGORITHMIC DISSEMINATION AND CURATION
	Do you use any algorithms for the dissemination or curation of content?

	10.8 TREATMENT OF EXPLICIT CONTENT
	Do your Editorial Guidelines ensure the ethically appropriate treatment of violent and explicit content?
	If you want to publish additional information, please provide it here.
	Do your Editorial Guidelines ensure the ethically appropriate treatment of content which features children or other vulnerable people?
	If you want to publish additional information, please provide it here.
	Do your Editorial Guidelines ensure the ethically appropriate handling of live content?
	If you want to publish additional information, please provide it here.


	11. RESPONSIBILITY FOR CONTENT PROVIDED BY THE GENERAL PUBLIC
	11.1 USER GENERATED CONTENT/EYEWITNESS NEWS
	Does your Media Outlet publish any content that comes not from staff or freelancers but from external sources such as readers/viewers?
	Does your Media Outlet have set structures to ensure the checking of externally sourced material undergoes the same principles as that created entirely by its own journalists?

	11.2 EDITORIAL GUIDELINES FOR UGC/EYEWITNESS NEWS
	Do your Editorial Guidelines also include provisions for externally-submitted material?
	If you want to publish additional information, please provide it here.
	Are there Editorial Guidelines dealing with UGC/eyewitness news content?
	If you want to publish additional information, please provide it here.
	Do they include details on the verification processes to be used for this content?
	If you want to publish additional information, please provide it here.
	Do they include guidance on the appropriate labelling of such content?
	If you want to publish additional information, please provide it here.
	Do they include guidance on dealing with the providers of such content in a responsible and ethical manner?
	If you want to publish additional information, please provide it here.

	11.3 OPINION GUIDELINES
	Do your Editorial Guidelines also include provision for ensuring comment material is free from defamation?
	If you want to publish additional information, please provide it here.
	Do your Editorial Guidelines also include provision for ensuring comment material is free from invasions of privacy?
	If you want to publish additional information, please provide it here.
	Do your Editorial Guidelines also include provision for ensuring comment material is free from hate speech?
	If you want to publish additional information, please provide it here.
	Do your Editorial Guidelines also include provision for ensuring comment material is free from harassment?
	If you want to publish additional information, please provide it here.
	Is it clear to the public whether your Media Outlet’s moderation of such comment is pre- or post-publication?
	Does this policy allow for the removal of offending material?


	12. RESPONSIBILITY FOR SOURCES
	12.1 ANONYMITY
	Are there guidelines on the procedures to be followed for granting anonymity to sources?
	Are the reasons for granting anonymity made clear to the public?
	If you want to publish additional information, please provide it here.

	12.2 PRIVACY RIGHTS
	Are there guidelines to ensure that the privacy rights and safety of individuals are protected in your journalistic activity?
	If you want to publish additional information, please provide it here.

	12.3 INDEPENDENCE AND SOURCES
	Are there guidelines to ensure the independence of journalism relative to the sources for content?
	If you want to publish additional information, please provide it here.

	12.4 DIVERSITY OF SOURCES
	Do the guidelines ensure that a diversity of sources is used in the production of your journalistic content?
	If you want to publish additional information, please provide it here.


	13. PROFESSIONALISM FOR AFFILIATIONS
	13.1 SPONSORED CONTENT POLICIES
	Do your Editorial Guidelines have specific policies for distinguishing commercial or sponsored content?
	If you want to publish additional information, please provide it here.

	13.2 SPONSORED CONTENT INDICATORS
	Do you publish any sponsored content?
	Do your Editorial Guidelines require all sponsored content to be clearly labelled or otherwise made clear?
	If you want to publish additional information, please provide it here.
	Do your Editorial Guidelines require sponsored content to be labelled and made clearly distinguishable from your own content?
	If you want to publish additional information, please provide it here.

	13.3 SEPARATION OF NEWS AND OPINION
	Do your Editorial Guidelines require a clear distinction to be made between news content and opinion content?
	If you want to publish additional information, please provide it here.
	Do your Editorial Guidelines require a clear distinction to be made between news content and commercial content?
	If you want to publish additional information, please provide it here.
	Do you in editorial practice or in Editorial Guidelines require a clear distinction to be made between news content and content supplied by an external non-journalistic body?
	If you want to publish additional information, please provide it here.


	14. INTERNAL ACCOUNTABILITY
	14.1 DEALING WITH INACCURACIES
	Do you have a clear process to allow potential errors to be communicated to the Media Outlet by the public?
	Do you publish that process?
	What is the URL where it can be seen? Or, where is it seen next to each bit of Content?
	Do you have a clear process to allow potential errors to be communicated to the Media Outlet by those with direct involvement in the story?
	If you want to publish additional information, please provide it here.
	Do you have a clear process for assessing and dealing with the claims?
	If you want to publish additional information, please provide it here.
	Is there a systematic editorial structure in the Media Outlet to ensure that any inaccuracies in its content are corrected in a timely and transparent manner?
	If you want to publish additional information, please provide it here.

	14.2 PUBLISHING CORRECTIONS
	Does your Media Outlet guarantee the publication of the correction of all significant inaccuracies and errors in a similar place and manner as the original version, such as the same URL or in similar time and format of broadcast?

	14.3 CONTACT AND PROCESS FOR COMPLAINTS
	Does your organisation have a designated contact in the event of complaints about potential breaches of its journalism principles or Editorial Guidelines?
	If you want to publish additional information, please provide it here.
	Does your organisation have a designated process for the public to open a dialogue with you regarding potential breaches of its journalism principles or Editorial Guidelines? (These may follow the Uniform Correction or Clarification act adopted by most U.S. States.)
	Is that information clearly available?
	What is the URL of where this information is available? If it is not on a single page, describe where people can find it.

	14.4 INTERNAL PROCESS FOR COMPLAINTS
	Are your staff (Employees and Freelance) aware of the process that must be followed in the event of such complaints?
	Are they aware that all such complaints must be brought to the attention of a senior member of staff (of organisations large enough to have a staff) not directly connected with the creation of the story?
	Is your Media Outlet committed to the resolution of any such complaints in a fair, reasonable and timely manner?

	14.5 INDEPENDENCE OF OMBUDSPERSON
	Does the Media Outlet have an Ombudsperson?

	14.6 POWERS OF OMBUDSPERSON

	15. EXTERNAL ACCOUNTABILITY
	15.1 EXTERNAL OVERSIGHT
	Have you committed to a system or systems of external accountability for your editorial content?
	What are they?
	If the system is not in the above list, add it here with a URL.

	15.2 COMPLIANCE WITH EXTERNAL ACCOUNTABILITY
	Is your Media Outlet committed to comply with any directions or guidance issued by the external accountability body to which you subscribe?

	15.3 ABSENCE OF EXTERNAL OVERSIGHT
	Is your Media Outlet subject to an external regulatory mechanism for content that you find it not possible to comply with?

	15.4 CONTACT DETAILS OF EXTERNAL ACCOUNTABILITY BODIES
	Are the mechanisms for the public to complain about breaches of your Editorial Guidelines to an external body publicly available?
	What is the link?

	15.5 OTHER ASSOCIATIONS
	Do you belong to any other bodies that require members to adhere to published guidelines, standards or norms to maintain status in that organisation?
	What are they?
	If the body is not in the above list, add it here with a URL.
	Do you publish those groups, and their contact details?
	If you want to publish additional information, please provide it here.


	16. PROFESSIONALISM IN THE MEDIA OUTLET
	16.1 RECRUITMENT AND TRAINING
	Do you have guidelines for the recruitment and training of editorial staff?
	Do those guidelines contain a diversity policy?
	If you want to publish additional information, please provide it here.
	Do those guidelines cover staff welfare?
	If you want to publish additional information, please provide it here.
	Are they publicly available?
	What is the URL?

	16.2 WORKING CONDITIONS, CONTRACT POLICY AND LABOUR RELATIONS
	Do the regulations and guidelines for the employment of staff and engagement of contract journalists protect their editorial independence?
	If you want to publish additional information, please provide it here.
	Are your employees (including freelance) covered by legal contracts and insurance?
	Does your staff have the freedom to organise?
	Do you have an existing structure for social dialogue including a collective bargaining arrangement with appropriate trade unions?
	Are there guidelines for contracts of engagement with freelance journalists?
	If you want to publish additional information, please provide it here.
	Do these guidelines ensure the ability of freelancers to adhere to the editorial principles?
	If you want to publish additional information, please provide it here.

	16.3 STAFF WELFARE
	Does your Media Outlet's rules and procedures protect against discrimination in the workplace?
	If you want to publish additional information, please provide it here.
	Does your Media Outlet's rules and procedures support equality of opportunity?
	If you want to publish additional information, please provide it here.
	Does your Media Outlet have a safety at work policy, which includes specific protection for journalists working in hostile environments?
	If you want to publish additional information, please provide it here.
	Does your Media Outlet have guidelines to support editorial staff who have been exposed to material of a sensitive or upsetting nature?
	If you want to publish additional information, please provide it here.
	Does your Media Outlet have guidelines to support editorial staff who suffered physical or psychological harm in the course of their work?
	If you want to publish additional information, please provide it here.


	17. TRAINING
	17.1 TRAINING IN EDITORIAL GUIDELINES
	Does your Media Outlet have a training programme for editorial staff that includes sections on the Editorial Guidelines and other legal and ethical issues?
	Is there refresher training available for significant changes in the law or guidelines?
	Does your staff have expert advice available for consultation when dealing with legal and compliance issues?


	17. TRAINING
	17.1 TRAINING IN EDITORIAL GUIDELINES
	Does your Media Outlet have a training programme for editorial staff that includes sections on the Editorial Guidelines and other legal and ethical issues?
	Is there refresher training available for significant changes in the law or guidelines?
	Does your staff have expert advice available for consultation when dealing with legal and compliance issues?


	18. PUBLICATION OF SELF-ASSESSMENT
	18.1 GENERAL PUBLIC
	Does your Media Outlet publish your answers to this self-assessment based on the JTI Standard?
	Is it available to readers?
	What is the URL?

	18.2 MACHINE-READABILITY
	Does your Media Outlet publish your answers in a machine-readable format?
	What is the URL?



